Carnival sails into Super Bowl 11/13/15, 9:13 AM

ﬁ Bruce Horovitz, USA TODAY  7:56 p.m. EST February 1, 2015
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Since then, however, Carnival has bounced back. Its bookings are up. Its year-over-year earnings growth was 15% in the third quarter of this year. And in

Now, with the economy and business improving, Carnival is turning to the Super Bowl to market together — for the first time — all nine of its brands, which
include Carnival Cruise Line, Holland America, Princess Cruises, Cunard, Seaborn, AIDA Cruises, P&O Cruises in Australia and the U.K. and Costa

not forgotten," he says. "In advertising on the Super Bowl, Carnival will be doing the heavy lifting for every cruise line in terms of shoring up faith in
cruises being a safe option."

But Carnival executives say this campaign is mostly about convincing folks who have never cruised before to give it a try.

"We wanted to present a disruptive picture of cruising," says Wil Boudreau, chief creative officer at BBDO Atlanta, the agency behind the campaign.

In advance of the game consumers will be asked to use social media to help pick from four potential Carnival ads the one 60-second spot that will air on
the game.
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